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SIEM-217

M. B. A. (Second Semester) Examination,

June 2018
BUSINESS ADMINISTRATION
Paper : CP-205
(Marketing Management)
Time Allowed : Three hours
Maximum Marks : 70

~Minimum Pass Marks: 25
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Note : Attempt questions of all three sections as directed.

Distribution of marks is given with sections.
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(Objective Type Questions)
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Note :

Answer all following questions. Fach question

carries ] mark.
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(ST
Market segmeniation is the process of grouping
buyers inte dif'fc.rent categories having common

needs |
(True/False)
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(E/ITEA) .

Selling aims at long term nbjectives.
(True/False)
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(He/3ree)

The behaviour of person while makmg purchdse :

may be termed as consumer behaviour.

| (True/False)
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Marlf. research hejps in making profitable business
decisions,

(Truc/Talse)
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(HH/3H)

PLC i an attempt to identity different stages in the

sale history of the product.
(Tme:’F alse)
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| -Firms_having limited financial resources should opt

direct channel of distribution. |
| - (Truc/False)
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- The obj'cctive of personal selling is to increasc the

overall volume of sales. .
' (True/False)
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cation.
(1 ue/False)

Personal selling is onc-way communi
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(Short Answer Type Questions)
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i involved in
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‘4 International Marketing. ket o
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Answer the following questions. One question
from. each unit s compulsory. .Each question

carries 4 marks.
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What do YOu tdergtay, | 1y Marketing? Fixplain its nature
and scope.
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What is the difference between Marketing and Sclling?

Unit-II
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Discuss the decision making process of consumer while
buying a product.
Ag4ar
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Discuss the sigﬂiﬁcaﬁce of m_ar]-:cling research.
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Define the term ‘Brand’ and mention the characterist?cs
of a good brand.
FHYdl
Or |
"R e W feamit fafae
Write a note on “Conflict Managerﬁent.”
| UitV |
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gife | |

“Money spent on advertisement is a waste.” Give reasons

for your answers.
| | HYET
Or
e fawt & o9 w1 T E 2
What do you mean by Personal Selling.
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Wit do you understand by Marketing.Mjye Discuss its

Y-y arkoting
Unit-y main clements and faetors affecting jt,
farqr q I =y : . . .
6. ¥ nd Ak 8. JUNTi e W A9 #4 [ €2 Tyl AGER ED)
ou undergt, . . ‘
what do YO PPCEISand by Service Marketing? ifirt wY o fafe FRe Rl Fife |

A ' What do you understand by consumer behayijour? Discuss
S or - _ the various factors affecting consumer behaviolr.
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Discuss ihe difference b?t"""_‘-"eﬂ rural marketing and urban

9, Mﬁﬂaﬂaﬁﬁmmw'aﬂaﬁ%?mﬂm%sﬁaﬁ

marketing. Z E o i i T Rl e 2 |
| 5 $ What do you understand by Product Life Cycle? What
qUS-H' = ; are the gradual stages in PLC of a panicular product?
~Section-'C’_ = 5
_ _ c £
- 3 5 10, e Fraion = "nrmfw%?’ W wEw o
(it 3wl wew) 2x20=40 = = w i e
- = = F faokdl = gl +0 99 el W =9l Sifbe)
(Long Answer Type Questmns) o o ‘ o
. g § What is meant by Pricing? Discuss its importance and
??E' . fEat a Wﬁ’? & I a'?ﬁrm FA% F¥T 20 . factors affecting pricing decisions.
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Note : Attempt any (wo question. Each question
o . | feem yr fir= €7
~ carries 20 mar ks. _ .

' : ' R : _ - What do-you understand by Intemational Marketing? How

7. foqum fagor § sy g & 7 9 ¥IE Tl R - it is different from domestic marketing?
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