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1. State whethcr following statements are

- (vil) Cohs
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(i) Thé concept of marketing is essent:ﬂll}'

of customer Gricntation

[

- the firm
< deciding how best o sell the prﬂf’“‘"‘t_s
praduces '
: et an
(i) A marketmg stragegy spec:f' ies a tafget mark
a rqlated marketing mix.
veral kinds

(1v) A channel of distribution must includé s€
of i termediaries and collaborators

(v) Persuna] selling and advertising are both forms of

< sales promotion. http://www apuuunhm com

(vi) Prme is the most important.of I:hE: !41”-5_.

umer behawour mvo]vcs the process of

xchangc between the buycr and the seller mutually

beqeﬁclal for both.
(viii) Th!: environmental facffix'r'sl affect the decils.ior;-
progess indirectly. ' .
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(i) Marketmg strategy p}annmg st thc-Pro _
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: Marketing is the use of marketing pI’iI‘iGlplES Discuss- the: concupt and,-cbmﬁoncm of Mg,
.l h o fluence human behavmur in order to HTIP!'DVB : ' 3'*'-“' S: y
. ealth o benefit sactety _ . 4. What is product flfc cyclc? What Hral., be
S o ics can
adopted to stretch thc PLC in the matu sles ¢
: (K) Rurg) S C P Fity stagre?
t Marketing invalves: delivering manufactured v Or o
- Or processed mputs or services to rural pmducers |
OT consumers so 45 1o sc-ak up the hugc size of the What do :,:nu mean lby c:hannc!s‘? DISCUSS Various types

”Htapped rural market. - of marketing chanmls L
3. Discuss the factors Ilnﬂuencmg .pﬁcing"
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. Or
ne advertlsmg !n what way it dlﬁ'ers from publ:ﬂty
I
Explain the i‘actors cunmbuung 10 the marketing ofm_m
profit organisation, | . x
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Nore : Answer the foliowing questwm Each gquestion

carries 4 mar!csr

E.Deﬁne ma.rkenng What is the d1ffercnce between sellmg
f“ emd mar}:etmg
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: Highl
N ghlight the marketmg rmx as a tool of marketmg m

: service’ industry,
'What do you meam by markr:tmg mix? Explam with a

mmble: examplﬂ

decxs,ms;’,makmg pmcess in buying.

Explalﬂ ﬂ“’
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Hf Mmtmnat market is much more COTRT

C ol h
doma:mcal[v Crmcaih evahsate the

mrcmcﬂ;i%& @tntab!c exampics.
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